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ABSTRACT 



Travel Writing or Travelogue is an old canon of Literature, dealing with nature writing, adventure writing, 
exploration writing, guide books etc. Even the Picaresque form of novel had elements of travel writing in it. It's a 
herculean job as one has to be an effective user of language and at the same time be a keen observer to portray and display 
analytical data. This paper focuses on the real need, utility, relevance, and importance of travel literature in today's rapidly 
changing tourism sector and globalised society as people try to see a new world through the writing and impression of a 
writer who serves to be a informer, advisor and guide. The canon of travel writing has acquired the centre of importance 
now rather than being in the periphery it also focuses on the changing paradigm of travel writing today, well illustrated by 
surveys and questionnaires. 
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Travel Writing is a genre of Literature which deals with nature writing, adventure writing, exploration writing, 
guide books etc. Travelling has always been a basic human urge. Men have travelled with various motives- out of 
curiosity, adventure, on personal and political errands, on diplomatic missions, for pilgrimage and spiritual satisfaction, 
on voyages, for business and trade and now days as a part of multi- cultural immigration and emigration in jobs. 
Some travellers with alert and methodological minds recorded their observations and experiences and facts of history, 
as appeared to them in a kaleidoscopic view of the world, which came to be known as travel writing. In olden times People 
were familiar with travel books of Chinese pilgrims like Fa Hein and Huen Sang, Taverrnier, Bernier, Marco Polo, 
Batuta and Alberuni etc. In modern times Interesting Travelogues have been written by such literary celebrities such as 
Aldous Huxley, Graham Greene, V.S Naipaul, Ved Mehta etc. The Purpose of this genre of writing serves as a diary and a 
receptacle of accurate records of particular peoples, places, customs, and ceremonies etc. They give us an account of the 
prevalent social milieu and a deep insight into their culture and habitation. The Picaresque form of novel was also a type of 
travelogue, where the author tried to showcase different places and its culture, through the protagonist's travelling journey 
and adventure, example the Adventures of Tom in t Fielding's Tom Jones. Last but not the least it's a communicative 
interaction between a writer and the place and its people. 



For most of the readers travel book is an escape to an imaginary land which is far from the reality of this mundane 
world. It is a way to get transported to a forlorn land with all safety in their homes. For the writers themselves, it is often 
somehow a way of preserving a present for themselves and a past of posterity. In an era of modernisation it helps to 
preserve the natural landscape of a place and also feel its atmosphere. It is a dimension of the recorded part that does not 
exist in history books. It also gives an account of the culture, history and geography of a place. 
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FEATURES OF A GOOD TRAVEL WRITING 

A good travel article's style should first of all be readable and lively, which should be able to sustain the reader's 
interest. If possible personal experiences and anecdotes can be included in it, which makes it more authentic and credible. 
Therefore personal record with universal touch and appeal should be the aim and strategy. 

A questionnaire was prepared to conduct a survey on the features and characteristics to study the popularity and 
role of travel literature among people. The percentage of their positive response to each question was recorded and 
analysed as follows: 



Table 1: Expected Characteristics of Good Travel Writing 



Questionnaire 


Positive Opinion in Percentage 


Does Travel Literature attract your attention? 


52.3 


Should it be statistically Represented? 


45.6 


It should have lot of Photographs? 


90 


Is the lucidity of Language important? 


87.8 


Should it contain number of facts? 


78.9 


Should the style of writing be simple? 


94.5 


Does it Help you? 


53.8 


Do you often carry it as a guide 


48 


Should it be handy and portable 


87 


Is it useful literature? 


89.7 



It can be statistically represented as follows: 



Is it useful literature? 
Should it be handy and portable 
Do you often carry it as a guide 
Does it Helpyou? 
Should the style of writing be simple? 

Should it contain number of facts? 
Is the lucidity of Language important? 

It should have lot of Photographs? 
Should it be statistically Represented? 
DoesTravel Literature attract your attention? 
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Figure 1: Expected Characteristics of Good Travel Writing 



From the above graph it can be analysed that people use travel literature a lot in their day to day lives. 
Nearly 90% people are of the opinion that it is very useful and 94.5% think that the language and style of the literature 
should be simple plain and unambiguous, and 90% of the people think that photographs and pictures enhances the quality 
of the literature. Lucidity of facts is given nearly 87%, and statistical representation is given 45.6%. So theses results prove 
that not only proper lucid language but also empirical data representation is very important. 

PREREQUISITES FOR A TRAVEL WRITER 

Travel Writing involves a multidimensional role of being a narrator, observer and reporter. Therefore A good 
travel writer must have the following characteristics: 



www.tiprc.org 



editor@tjprc.org 



Travelogues: An Innovative and Creative Genre of Literature 



57 



• Amalgamation of skills and living experience and at the same time is a story teller and informer. He is the 
assimilation of a reporter, novelist and also a researcher. A person who lives in the past as well as the present. 
He should have visual imagination and creativity, with a capacity to communicate a picture of a place. 

• Have a completely open mind, well informed and free of subjectivity and prejudice. Completely alert to record the 
minute details and facts 

• He should read about a place, its history, its geography, its politics, and culture. It fills the writer with the natural 
and historical landscape of a place, its architectural styles, the racial types, its aborigine tradition, demography etc. 

• Writing informative articles, involves reading a lot about places and putting the information in a factually correct 
form and in an informative way. Information on a particular place can be available in pamphlets, brochures, 
tourism booklets etc. 

• Travel magazines, should be substantiated with adequate illustrations, photographs, graphs and statistics to give it 
a more serene, picturesque and statistical touch. 

• When one is writing for a travel trade purpose, one has to keep himself or herself abreast with all developments 
and terminologies of trade and commerce, which can be achieved by reading a lot of trade journals and 
publications. 

• Creative Travel writing is a class by itself. Creativity is inborn; it cannot be inculcated but can be just fine tuned. 

THE SHIFTING PARADIGM OF TRAVEL WRITING 

Travel industry is today on the wheels of rapid expansion with the advent of sophisticated technology. 
Travel writing doesn't need to be a descriptive essay now, but editors and readers expect much more now. The expectation 
criterion can be summed up as follows: 

• Concrete rather than abstract words and notions. 

• Facts rather than description and opinion. 

• Itinerary 

• Details of things which they are expected to do 

• Knowledgeable explanations of the culture, craft, cuisine, customs and environment of a particular region. 

• Dialect of the place 

• Idiosyncrasies of the people with respect with language and habitat. 

• Combination of visual truth with a formidable array of useful facts. 

KINDS OF TRAVEL WRITING 

Before we really sit down to write travelogues we should be able to guess that who are our readers and what sort 
of publication we are writing for. So the different types of writings are: 
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Promotional Literature 

Brochures, booklets, Pamphlets and other materials which are put by national and state tourism sectors with a 
view of inducing people to visit a particular area. So here a writer's objective is to persuade the reader by extolling point of 
interest, the enjoyable activity it promises and may be on shopping and recreational facilities. So it needs advertising as 
well as creative writing skills. 

Informational Articles for the Tourist 

It might be published in a Sunday supplement, where the writer's role is of an advisor, so he should give a 
comprehensive and honest account of the place as much as possible. 

Articles Aimed for Business Travellers 

Where a writer's job is to collect information and also do a little of sampling activities. So the style of such 
writing should be clear and concise. 

Articles for Arm Chair Travellers 

These are categories of reading public who are intensely interested in exotic places and avoid dislocations and 
discomforts. It requires anecdotal accounts of particular journeys. Among the best known travel writers of this genre are 
Paul Theroux, Jan Mouris etc. It requires a style of writing that is both lively and distinctively the writers own. 

Taking a Popularity survey among people using the different forms of travel literature in their day to day lives 
draws the following inferences: 
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Figure 2: Popularity of Travel Literature 

So the above graph proves that the maximum popularity of travel literature is as Promotional literature, which is 
57.6%, it is then followed by informative article at 45. 3%. The least popular form is as articles for trade and commerce at 
30.6%. 

STYLE OF TRAVEL WRITING: AN AMALGAMATION OF FACTUAL AND CREATIVE WRITING 

Style is the most important asset of Travel writing. It should not be a mere description and poetic phrases which 
would carry away the reader, which would be in vain at the end. Also it should not be a repository of factual information, 
make it completely bald and dry. So a travel writer needs to blend fact and creativity to make a place come alive to the 
readers. So a writer must use very simple, short and plain English, use appropriate and deemed adjectives and avoid 
exaggerations and hyperboles as much as possible. One has to be like a reporter with keen and observant eyes along with 
being an efficient communicator being successful to portray people, places, customs and festivals etc. Therefore one needs 
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to be factual, imaginative, sympathetic, and relevant and enjoy the writing. A travel writing which is written for a 
magazine allows a writer greater leeway in terms of style and content. In such an article one can work on impressions of 
places, history, conversations, quotes, stories and incidents. One should be also able to bring in local customs and 
traditions. One good aid to gather such information is to Consult a map, consult tourist literature and guidebooks. Given 
below are two examples, where one of the passages tone is prosaic whereas the other is poetic. 

Extract 1 

Fasten belt, the sign flashed overhead. The two-hour Indian Airlines flight from Calcutta was coming to an end. 
Below the landmass suddenly came into view. Nearly every passenger was vying to peer through the windows. The island 
looked like large emeralds splashed by crystal blue waters. 

Extract 2 

It rose from a perennially blue sea, or so it seemed to be entranced eyes as we approached Sicily, which was just a 
hazy outline in the morning sun and the endless blue skies. Sicily, the largest island in the Mediterranean, is known as the 
island of grand volcano and volcanic passions. 

MAKING THE TRAVEL WRITING MORE IMPRESSIVE 

It can be achieved by the use of black and white and coloured pictures with high resolution and intensity which 
should be well cropped and masked. Sketches and illustrations are also a good and vivid source. One should use either 
pictures or illustrations but never both and it should be relevant and to the context. A questionnaire was prepared for how 
to make travel writing more impressive and Catching, for which the responses were collected as: 



Table 2: Making an Impressive Travel Writing 



Statements 


Yes in % 


NO in % 


Can't Say in% 


It should be a pictorial representation 


60 


30 


10 


It should have more style than facts 


40 


55 


5 


It should be vivid representation of the Culture 


65 


20 


15 


It should be full of exaggeration and technical jargons 


30 


65 


5 


It work of more a litterateur than of a Historian 


26 


47 


24 


It should be more Objective than Subjective judgement 


45 


55 


00 


It is the work of an informer rather than Advisor 


65 


30 


05 


It is a creative output 


70 


30 


00 


It is a Critical endeavour 


30 


60 


10 


Illustrations and substantiations beautify it 


90 


10 


00 


It should be more factual rather than Opinion 


45 


50 


05 



It can be graphically represented as follows: 




Figure 3: Making an Impressive Travel Writing 
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So from the above figure it can be analysed that for making an impressive travelogue, use of pictures(60%), 
portraying the lands culture (65%), use of proper illustrations and sketches (90%), a creative form of writing (70%), 
and lastly the job of being a potential advisor and informer (65%)are the most important. 

CONCLUSIONS 

With tourism sector spreading its tentacles in all modes of life, people now travel for short periods, covering long 
distances and large areas comprehending as much as they can. People try to see a new world through the writing and 
impression of a writer who serves to be a informer, advisor and guide. The canon of travel writing has acquired the centre 
of importance now rather than being in the periphery. Since it's a comparatively new field where the creative and critical 
faculty of the writer is put into test, there is more scope in it than in some other kinds of feature writing. 
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